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Abstrak 
 
 
Tujuan Penelitian, ialah mengetahui strategi personal selling di PT. Inko Eka Sejati.  
Metode Penelitian yang digunakan adalah metode penelitian kualitatif. Hasil Yang 
Dicapai ialah mengetahui secara langsung strategi personal selling perusahaan dan efek 
strategi itu sendiri dan cara menerapkan strategi personal selling tersebut. Simpulan, 
cara melakukan hubungan, hal yang perlu dipersiapkan dan apa yang harus dilakukan 
dalam menjalankan personal selling. 
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Abstract 
 
The research goal, is to know the strategy of personal selling in PT. Inko Eka Sejati. 
The research method used was a qualitative research method. Results Achieved The 
strategy is to find out the effects of personal selling and the company's own strategy and 
how to implement the strategy of personal selling. Conclusion, how do relationships, 
things that need to be prepared and what to do in running personal selling. 
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